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Section I. 

 

1st Emma POSPIŠILOVÁ Proposal of a Marketing Strategy for the Selected Company 

2nd Matej ČEREŠ New Trends in Human Resources Management in Selected Enterprises 

3rd Alexandra BALOGHOVÁ Evaluation of marketing campaigns of selected business chains by the "young" consumer generation 
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1st Nikola KRAHULCOVÁ Interdisciplinary Research of Consumer Behavior with an Emphasis on the Perception of Honey Quality 

2nd Vladimíra GALBAVÁ Evaluation of Financial Health of Slovak Agricultural Enterprises 
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