International marketing: A Visegrad Perspective
Gestor: prof. Dr. Ing. Elena Horská

Office: Department of Marketing, Faculty of Economics and Management, SUA Nitra

Phone: +421 903 261 081

E-mail: Elena.Horska@gmail.com, Website: www.fem.uniag.sk/Elena.Horska
Other teachers and seminar leaders: Ing. Johana Paluchova, PhD, Ing. Renata Prokeinova, PhD., visiting teachers from V4 partner institutions

Course Objective: Basically, the class of “International Marketing: A Visegrad Perspective” is designed to teach students how to move a domestic or new product into markets worldwide. Topics from initial market selection to price, promotion and distribution strategies are discussed. Added value of Visegrad course designed here is to point specifically at the market issues related to business and trade reality of V4 countries as far as those countries account in most cases the first potential markets for Slovak companies from viewpoint of geographical and cultural distance as well as territorial expansion policies. So, the main objective of the course s to enable to discus all theoretical aspects from viewpoint of Visegrad region and V4 countries and in such a way  that will create the framework for understanding international marketing and international business issues theoretically and practically both at the level within as well as beyond Visegrad borders.
Literature (recommended)
1. Lectures and all project/course news (available at the course) will be available also at the project website: www.fem.uniag.sk/Elena.Horska/vusg.html  
2. Textbook: Elena Horska: International Marketing: A Visegrad Perspective (will be published in 2013)

3. Other recommended sources: 

a. Aleksander Surdej, Krzysztof Wach: Succession Choices in Family Businesses: The Case of Poland. Wydawnictwo Aam Marszalek, 2010, Torun, ISBN 978-83-7611-629-7

b. Elena Horska: European Studies on Intercultural Dimensions of International Business: Marketing and Managerial Consequences, Nitra 2011, ISBN 978-80-552-0530-4

c. Peter Bielik et al. (Elena Horska): Economics, Social Policy and Citizenship in the EU: Evidence of V4 Countries and Perspectives for Ukraine. Nitra 2010 (published with the support of IVF)

d. Sven Hollensen: Global marketing (available in the university library)

e. Any textbook „International Marketing“ (by Czinkota, Ronkainen, Tesptra, Sarathy) 

f. Ghemawat, P: Redefining Global Strategy, Harvard Business School Press, 2007

g. P. Harris, F. McDonald, European Business & Marketing, SAGE Publications, London 2004

h. Terri Morrison: Kiss, Bow or Shake Hands: Europe. 2007

i. Marat Terterov, Jonathan Reuvid: Doing Business with the Czech Republic, Intern Business Pbl. 2005
j. Marat Terterov, Jonathan Reuvid: Doing Business with Poland, International Business Pbl. 2005

k. Nick Sljivic and Jonathan Reuvid: Doing Business with Hungary, International Business Pbl. 2001

l. Doing business and investing in Slovakia, International Business Pbl. 2009, ISBN-10: 1438713746 

m. Jeffrey Johnson: American Advertising in Poland, 2008,  ISBN-10: 0786437979

Assignments, evaluation and structure of the course:

1. Active class participation including active participation during thematic fieldtrip and panel discussion (5 points)
2. Partial written exam – essey (November, The decision whether to internationalize, Adaptation, Standardization, Glocalization – Regional, Visegrad viewpoints) (15 points)
3. Market Entry Strategy and Designing the Marketing Programme at target markets – A Case of Selected Company in Visegrad region: the analytical and comparative approach (20 points)

The project (group project work for 2 students) has to be presented at the end of the course. Evaluation consists of contents evaluation (analytical approach 10 points + scientific dispute + comparative approach combining the practice, theory, research results, experiences of other companies: 10 points) and project presentation evaluation (10 points).

Presentations: December 
4. Final written exam/5 questions (60 points, minimum 30) 
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